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ТЕМАТИКА
магістерських дипломних робіт
англомовної програми Міжнародний менеджмент

1. Medium size and small businesses development strategies in global economic environment (on the basis of a particular company) 
2. Modern business practicies in the EU (industrial, organizational, management and regulatory)
3. Modern business practicies in China (industrial, organizational, management and regulatory)
4. Modern business practicies in USA (industrial, organizational, management and regulatory)
5. Islamic business and managerial models (case study or on the basis of a particular company)
6. Resourse (human, finantial, informational) management in international business 
7. International high-tech business: competitiveness analysis (on the basis of a particular company)
8. Modern international technologies in international management system (on the basis of a particular company) 
9. International infrastructural business projects (on the basis of a particular company) 
10.  Multinational companies’ global competitive leadership (on the basis of a particular company) 
11.  International consolidation business models (on the basis of a particular company)
12.  Corporate international competitivness management (on the basis of a particular company)
13.  Modern development business strategies (on the basis of a particular company)
14.  Networking structures in  a global business (case study)
15.  Corporate efficiency management in global competitive enviromental (on the basis of a particular company)
16.  Risk management in international business (industrial and regional aspects/pecularities)
17. [bookmark: _GoBack] Autsoursing in international corporate activities (on the basis of a particular company) 
18.  Consulting in international business (on the basis of a particular company) 
19.  TNCs cross-cultural management  (on the basis of a particular company) 
20.  Decision-making and investment project management (on the basis of a particular company) 
21.  International companies’ inovation policies (on the basis of a particular company) 
22.  Quality management in international business practisies (on the basis of a particular company) 
23.  Corporate international marketing management (on the basis of a particular company) 
24.  Ecological management of TNCs (on the basis of a particular company) 
25.  International corporate business in Ukraine (on the basis of a particular company) 
26.  Investment/financial/operational strategies of Ukrainian companies in international business practices (on the basis of a particular company) 
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